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Brand Essence: An Ancient city,

Hip and contemporary

Values: Ancient Spirit/ Energy, Youthful & lively , Cultural Edification, Wisdom, Infinity,
Innovation & Creativity , Entertaining, Rejuvenation, Friendly & Welcoming

Attributes: Historical, Cradle of civilisation, Contemporary, Lively, Sunny and
All year round, Hip & Trendy, Urban, Riviera, Hospitable, Diverse

Audiences: Travelers within = 4hours flight, Millennials, LGBT

Products: City Break, Culture, Sun and Beach (Riviera & Islands close to Athens)
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g gThe city that gave birth to democTacy, the sciences and fine arts is ready to reveal its secrets.

Athens is the historical capital of Europe. A real-life ancient city; it has lived and
breathed for 3,400 years. An ancient but also modern metropolis. A fusion of past

(historical and mythical), present (modern and lively) and future (innovative and creativ-
ity). Within touching distance from the sea, full of light and energy, day and night.
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] ATHFNL An ancient city

PITCH

= Hip & Contemporary ool

o ALEIT T !.’
' .'-". k‘-. -':?!- « ' -,o'

..
o3 ,’ ; ey YT z
" — . . .
. - A L Y TP
- K e i . ~ e ) L‘: Py I - - &

A real life ancient city with vibrant energy

- Getting its groove back

- Enjoy a trendy cocktail while gazing at the
Acropolis

- City by the sea just minutes away from its
center — with swimming until October

- Art-deco inspired urban luxury
accommodation
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H Marketing Greece o€ ouvepyaoia pe tov AteBvn AgpoAipéva ABnvwv
Kat he tnv atyiba tou Anpou ABnvaiwyv dnpoupyel Th véa Yn@plakn Kapunavia

A

J“I'm an Athenlan Speak A C g

~ #imAnAthenian ™ T fhﬂﬂn&therliém ' * nAnAthenian
31stro ‘Hipstorical }
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MAatpoppa enNKovwviag yla EVEPYELEG HE EMIKEVIPO TV
ABnva wq city breaknpooplopd.
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Clote ETolol va MIAnoete
10 N€o Ae€\oylo tng ABnvag;
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JKaunavia

tgasm

\‘ . VH0)010Te2 NNV K LUvBeon vewv AEGewv NMou anotunwvouv HE paviasia v
th er a Eexwploth aBnvaikn spnewpia péoa and éva povadiko
ouvﬁuaopé Lotopiag, ot'Jyxpovnq (wNG Kat aoTIKAG

Anptoupyia evog veou Ae€loyiou yua thv ABnva,
HE oUvBeon EAANVIKWYV Kat ayyAlkwyv 6pwyv, Kat cuvbuaouo
MNVIKWV KAl AQTIVIKWV XAOPAKTAPWV.
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#ImAnAthenian




2TOXOL ENKOLVWVIAC

—Avabdei&n Kal yvwatonoinon tng ABnvag péoa anod ta epyaAgia TnG Kapnaviag
Kat g€oa anod v BlwpatikA Napousiaon Twv EUNEPLIV HE PWTOYPAPLEG XPNOTWV

—Anpoupyia diddpaong kat aAnAenidpaong Tou Kowvou oTa HECA KOWVWVIKAG
OlKTUWOoNG

—Evepyn Kat guvexn CUPHETOXA TOU KOLVOU

—2XNHATIOROG Kowvotntag twv ABenians

—

_:_#Ilm&m%th? an #FimAn Athenian : ILJ!.IL*:'LthEI‘.IJ._'iI‘l
3istroc HlpStOI"lC(tl"
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Kowvo 210x0¢

—Kouvo: 24-40 yua tnv duvauikn 6tadoon tou pnvupatog Kat thv NPAyHatwon Tou
—EMNVIKO Kal O1eBvEC Koo

—Kupieg ayopéc: Eupwnn-AyyAia, I'aMia, ['eppavia-Apepikn, Pwola,
2KavowvaBikeg xwpeg, Toupkia, BaAkdavia, Méon AvatoAn
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To ¥ Jenikovoviag

—Campaign Website
—Mobile Application

—#lmAnAthenian
—Innovative Visuals
—Tumblr Page

—Gamification
(Athenian vocabulary creation game)

—Inspirational Video
—Digital Plan

—Creative Social Media Plan
—Discover Greece

—Public Relations Plan
—PR Event & Activation
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#ImAnAthenian

ough words to

There are s:mph not en
describe this city.

rfad more -

Enfolded intiverbnssderts ]y
fnodern fﬂﬂmufﬂq h,i

sound.of.
apparently coaseloss rumble of I.ufﬂt

Atheniahts i

noun / Athenian + ants |

are ailenced

MARKETING CREECE




1 El-Tyour Athenian experiencel

i / Join the Athenian
campaign now!

Create Select & Share
the New Athenian Vocabulary

Then, to get the chance to be the
lucky winner of a 3-day trip for two
In the city of Athens, fill in your
details and enter the draw!

DOWNLOAD NOW
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#ImAnAthenian

#ImAnAthonian
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